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Abstract

The objectives of this research were to 1) study the level of attitudes toward ChatGPT usage
among Generation Y, and 2) compare the usage behavior of Generation Y in Pathum Thani Province
based on personal factors. This study employed a quantitative research approach. The population
consisted of 280,000 Generation Y individuals working in Pathum Thani Province. The sample size was
calculated using Yamane’s formula, resulting in a sample of 400 respondents. Data were collected through
a purposive sampling technique. The research instrument was a questionnaire. The statistical methods
used for data analysis included frequency distribution, percentage, mean, standard deviation, t-test, and F-
test.

The findings revealed that 1) the overall level of attitudes toward ChatGPT usage among
Generation Y was at the highest level across all four dimensions. When considering each dimension
individually, the highest mean score was found for perceived usefulness, followed by perceived ease of
use, perceived privacy, and perceived security, respectively, and 2) the comparison of ChatGPT usage
behavior among Generation Y indicated that respondents with different personal factors, including gender,
age, educational level, occupation, and average monthly income, exhibited significantly different

ChatGPT usage behaviors at the .05 level of significance.

Keywords: Attitudes, ChatGPT Usage, Behavior, Generation Y, Pathum Thani Province



